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BY CHRISTINE WACHIRA

UBI THE NEXT BIG THING IN
INSURANCE- BIG DATA ANALYTICS

B

ig
Data,
as we
are all aware
by now, is
a buzzword
which refers
to the ever
increasing
amount
of digital
information
being
generated
and stored,
and the
advanced
analytics
procedures
which
are being
developed to
help make
sense of this
data.

For the last two or three years, the field of ‘big
data’ has emerged as the new frontier in the wide
spectrum of IT-enabled innovations and opportunities facilitated by the information revolution.
The benefits of big data include better management of
risks or fraud situations, giving the organization access
to sophisticated analytics which can unearth valu able insights. Big data also improves the quality of
services/products. It allows the organization to nar row the segmentation of its customers and develop
possible additional services. Big data has many ben efits, but along with these benefits comes risk. Some
of the risks include potential limitations or errors in
data analytics tools leading to the misinterpretation
ofpatterns.Therecouldalsobeconcernssurrounding
thesecurityand privacy of the data collected.
Big data has led to the emergence of UBI-User Based
Insurance. This is a new concept in the insurance industry, specifically new to the East African market.
Insurance firms in the region face a lot of challenges
with fraudulent claims and lack of visibility of how the
client uses their asset, specifically in the motor insur ance industry. Traditionally, car insurance policy pric ing has been based on categories profiled by demographics such as age, sex, place of residence and prior
insurance history. This however should change with
the emergence of UBI, which allows insurers to collect data on individual drivers, analyze their driving
style (speeding, braking, curve negotiation, journey
length, time spent driving, time of day a vehicle is used
the most, etc.) and custom-tailor policies directly to
their needs. This data can be captured and transmitted

from a speciallyinstalledboxfittedtothecarorfrom
anappon a driver’s smartphone.
The use of UBI policies will help in reducing fraudulent claims by people who have set out to defraud the
insurance firms. Adoption of this technology by insurance firms will introduce a lot of value added services
such as emergency alerts, roadside assistance and sto len vehicle geo-tracking. If we add it all up, UBI is a winwin opportunity, especially for the consumer.
Vodacom Business Kenya prides itself on being the first
telecommunication company in Kenya and the region
the solution with one of the insurance firms in
Kenya and we aim to work with all the motor insurance firms in the market”, says Marika Gecaga,
Vodacom country manager.
“Nielsen’s 2015 Insurance Track survey found that
millennials (born 1977-1995) are 44% more likely
than the average consumer to use a device from their
insurance company to track their driving behaviour in
exchange for discounts.”
Big Data has already had a significant impact on society,
on how we work and live. We have just begun to scratch
the surface of Big Data, and insurers have to quickly
evolve to compete on the analytics level.
(The author is the Business Development Executive
at Vodacom Africa)
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